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CA Rich Black (4 color print only)
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100 K Black (print only)

C0 M0 Y0 K100
R39 G37 B37
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CA Olive
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Subhead
For a country with such defiantly unique and recognizable traits and no-
table “reverence of place,” its design output seems remarkably homoge-
neous with global counterparts. Is there anything really distinctive
about Australian design? Surprisingly little, I’d have to say, other than its
overall degree of polish.At the risk of “painting with a big brush,” I see
Australian design as largely egalitarian, mostly minimalist and rational-
ist(sometimes out-Swissing the Swiss), occasionally Dutch inspired
(with reference to typographic prowess) and richly contrasting and col-
orful. That said, while the preponderance of work may be clean and so-
phisticatedly distilled, graphic style does of course vary broadly—from
the predominantly neo-Modernist “severely simplified and distilled
dress code”(think sans serif stripped-down white-space showroom-
clean), to the gritty/grunge graffiti-imbued anti-urbane, to expressive
compositions that draw on local and period vernacular.

Article Subhead

Everywhere you look…you
are almost guaranteed to
find something to invigorate
your creative senses.”

“
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p a g e f o l i o 4

Above Left: Better by Design

conference signage.

Dean Poole/Aaron Edwards,

designers; Dean Poole,

creative director; Alt Group,

design firm; New Zealand

Trade and Enterprise, client.

Above Right: Billy Blue School

of Graphic Arts doors.

Danielle De Andrade/Paul

Garbett, designers/illustrators;

Paul Garbett, creative director;

Naughtyfish, design firm.


